
Coming this fall from Rhode Island Monthly Communications, Inc., 
is the seventh edition of our annual home design magazine. It is a beautiful, informative,              

high-quality, four-color glossy magazine and resource guide for homeowners in the Rhode Island 

and Southeastern Massachusetts area. 

home design is fi lled with ideas to inspire our 

readers — local homeowners with discretionary

spending dollars — to invest in products and          

services that will add beauty and value to their 

homes. The magazine features homes and          

accessories in a variety of styles and budgets.

Focus on local resources and products 
The magazine utilizes local resources and products 

to highlight superior design, interiors, home 

furnishings, landscape design and accessories in 

our region. 

Content includes:

�  inspiring interior design ideas featuring stunning  

 photography from inside some of our region’s  

 most beautiful and unique homes

�  home remodeling advice and trends

�  the latest trends in home accessories available at  

 local shops and showrooms

�  tips from local professionals

� locally-crafted home accessories by area artisans

�  profi les of locally owned home-related businesses

�  plus, a home resource guide, home design marketplace and more.

 
home design



Grow your business by reaching a 
targeted, affluent readership year-round

1 home design will be mailed to Rhode Island Monthly ’s 
valued subscribers as a special premium gift. This is 

a targeted audience of affl uent, educated consumers and         
homeowners:  

�  89% are homeowners 
�  their average household income is $193,445 
�  their average household net worth is over $1 million 
�  73% are women 
�  59% plan to remodel, renovate or redecorate in the   
 next twelve months. 
�  they spent an average of $27,700 on home remodeling/
 decorating in the past year.
�  26% own two or more homes. 

SOURCE: Ipsos Mendelsohn subscriber study, October 2012 and CVC 2013

2 home design will also be mailed to area architects and 
designers. These professionals play an integral role in 

their client’s decisions regarding the products and services they 
purchase.

3 To further extend the readership of the publication and 
to maximize the visibility of your message, home design   

will be available in the waiting rooms of most medical and 
professional offi ces, as well as beauty salons, throughout 
the region.

4 home design will be distributed via our valued         
advertisers as a gift to their customers. 

5 home design will be distributed on area 
newsstands.

6 home design will also be available to purchase online
at RIMonthly.com.

More than 35,000 copies of home design will be 
distributed to these very targeted households — your most 
likely and most profi table customers.

Total Estimated Year-Round Readership: 140,000+ 

Partnership Packages
In addition to providing our readers with a great magazine, we strive to maximize the benefi ts to our advertisers
by offering Partnership Packages.* These packages give our advertising partners an opportunity to have their 
products, services and know-how showcased within the content of the publication, provided that they fi t within the 
content parameters, and meet the criteria set by the publication’s editors and art directors. See the Partnership Package
examples below and on the opposite page.

This combination of advertising and editorial coverage has been effective in driving increased sales for our clients, as 
noted in the testimonials on the back page. 

DESIGN & DECOR I  interior design

4
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BEFORE

5

Fresh Contemporary
Robin Garceau transforms a dated Cranston home into a fresh, contemporary haven for its new owners. 

BY JENNIFER STEFFY SWANSON  PHOTOGRAPHY BY AARON USHER

1. Dramatic, colorful accessories — a statement area rug, 
vibrant throw pillows and an abstract painting — take the 
stage in the living room thanks to subtle gray walls.  
2. Garceau selected fabrics, furniture and accessories to 
suit the client’s vision for a contemporary, sophisticated 
space. 3. The project began as a blank slate. Changing 
the wall color from yellow to gray was the first decision 
and it became a launching pad for Garceau’s compre-
hensive design plan. 4. Bold can be fabulous — and it 
is elsewhere in this open-concept home — but it has to 
be balanced. A complementary but muted palette in 
the kitchen, which features custom Roman shades and 
valances, does the trick. 5. Crushed stone wallpaper on 
the ceiling creates glamour in the dining room.  

3
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Philosophy
What’s the key to successful design? “You 

have to plan, commit and then follow 

through,” says interior designer and real es-

tate agent Robin Garceau. It’s a philosophy 

that’s worked for her, and her clients, for 

twenty-plus years. 

The plan here was nothing short of a total 

transformation. The home’s new owner saw 

potential in its spacious, yet dated, interior: 

Contemporary, colorful and sophisticated 

is how she wanted it to read. An open 

concept layout meant the design plan had 

to be cohesive, but she also wanted each 

area — the dining room, the living room and 

kitchen — to be distinct.

Garceau, who specializes in comprehensive 

projects like this one, began by creating 

a neutral foundation of warm gray and 

off-white walls. From that launching point, 

she enriched the palette with selectively 

chosen fabrics and accessories. Much of 

the furniture came from My Favorite Finds, 

a carefully curated collection of items she 

sells through her website.

“It’s definitely a psychological process,” 

says Garceau of interior design. “You have 

to trust your designer and the plan that 

you’ve made. The results will be worth it.”

Robin Garceau Interiors, 743-4889,  

robingarceau.com.

robingarceau.com  •  rirealestateanddesign.com  •  401.743.4889  •  robingarceau@gmail.com

Love where you live.

One Call. One Person.

Stunning Results.
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EDITORIAL COMPANY PROFILE AND AD SPREAD

SAMPLE PARTNERSHIP PACKAGE ONE: 
EDITORIAL PRODUCT PROFILE AND AD SPREAD

KITCHEN & BATH I  appliances

Iz Schwartz carries a large selection of high-end brands 
including Sub-Zero, Wolf, Thermador, Viking Monogram 
and DCS. Do your homework: Manufacturer incentives 
ranging from free dishwashers to instant rebates can 
put your dream kitchen within reach.

Three Kitchens, Three Budgets
Ready for a kitchen makeover? Leah MacLeod, owner of Iz Schwartz Appliance, explains how to make your 

kitchen look and work better, regardless of your budget.  BY JENNIFER STEFFY SWANSON  
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H I G H - E N D M I D - R A N G E B U D G E T - F R I E N D L Y

WOLF RANGE . 
This range sets the 
standard for 
performance and 
reliability.

SUB -ZERO  
REFRIGERATOR .  
The hallmark of a 
high-end kitchen.

WOLF HOOD. 
Available in a 
variety of designs to 
complement your 
range and cabinets.

A SKO DISHWA SHER .  So 
quiet you won’t even know 
it’s on, and one of the best 

warranties in the business.

New models by Bosch, Kitchenaid and Electrolux offer 
style, high-performance, reliability and a variety of  
options to suit customers’ needs. A beautiful package 
of mid-range appliances can run between $2,500 and 
$6,500, with some manufacturers offering rebates up  
to 25 percent.

Brands such as Frigidaire, Maytag and GE offer a variety 
of budget-friendly options with packages ranging from 
as little as $1,500 to around $3,000. No matter your 
budget, there’s an appliance package with great features 
and style to meet it.

BOS CH RANGE . Newly 
designed gas slide-in is 
high-performing and 
priced right.

BOS CH  
REFRIGERATOR .  

Featuring a sleek new 
design, it’s available as  

a bottom freezer  
or side-by-side.

BOS CH  
MICROWAVE .  
A great space saver, 
it works as a 
microwave and 
provides ventilation.

BOS CH DISHWA SHER . 
Top rated by Consumer 
Reports year after year.

GE RANGE .  This super 
cool retro-style range is 
packed with features but 
very affordable.

GE MICROWAVE . 
Over-the-range 
microwave with 
great lighting for 
your stovetop.

GE DISHWA SHER . 
Packed with features 
like steam pre-wash, 

delay start and  
sanitize options.

GE REFRIGERATOR .  
Bottom freezer that 

looks vintage but boasts 
modern energy efficiency 

and features.
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In Store 
A B O U T  I Z  S c h wA rT Z

If you’re in the market for new appliances, 

don’t assume that your best bet is a one-

and-done shopping trip at the nearest home 

improvement store. Iz Schwartz is a third-

generation family owned business that has 

specialized in appli-

ance sales for more 

than thirty-five years. 

The expert staff genu-

inely knows the inven-

tory and can help you 

make better decisions based on your needs 

and budget, whether you’re just starting out 

or are outfitting a high-end kitchen.

Iz Schwartz Appliance, 110 Slades Ferry Ave., 

Somerset, Massachusetts, 508-674-3511, 

izschwartzappliance.com.

BANG FOR YOUR BUCK
h I G h  E N D.  Serious at-home chefs need serious 
tools. If cooking is your passion and the idea of 
having gourmet capabilities at your fingertips 
makes your insides flutter, then equip your kitchen 
with the best. Luxury brands such as Wolf,  
Viking, Sub-Zero and DCS not only offer the latest 
and greatest in technology and performance  
features, their sleek designs will have you weak in 
the knees.

MID rANGE .  If you want to step up your kitchen’s 
performance but you’re not quite ready to install 
a gourmet kitchen, several manufacturers offer 
sleek, smartly designed appliances with desirable 
features at accessible prices. And details? They’ve 
got them. Take, for instance, Bosch’s side-by-side 
refrigerator. A frameless water and ice dispenser 
gives the unit a sophisticated look, and a dual evap-
orator system for the fridge and freezer prevents 
cross odor contamination.

BUDGET FrIENDLY.  Whether you’re just starting 
out or kitchen appliances simply aren’t at the top 
of your priority list, there are numerous ways to 
meet your needs without breaking the bank. Case 
in point: GE’s Artistry line of appliances (pictured 
at left). What they lack in bells and whistles, they 
make up for with retro awesomeness. The pieces 
are designed to do what you need them to do — 
refrigerate, cook, nuke and wash — and look cool 
while doing it. Go, hipster, go. HD

110 Slades Ferry Avenue, Somerset, MA 02726

508-674-3511    www.izschwartzappliance.com

Less than 20 minutes from Providence

Store hours: Mon - Wed 9 a.m. - 5 p.m., Thurs & Fri 9 a.m. - 8 p.m., Sat 9 a.m. - 5 p.m.

We are an authorized dealer of such brands as:
Subzero   Wolf   Thermador   Viking   Monogram   Bosch   Whirlpool

Maytag   GE   Frigidaire   Electrolux   Kitchen Aid   and more!

Iz Schwartz Appliance is a family-owned appliance
store based in Somerset, MA, since 1979. Our knowledge on
the appliances and products we sell sets us high above the
competition. Iz Schwartz Appliance can help you select your

new major kitchen appliances at any budget.

“Like” us at www.facebook.com/izschwartzappliance for special promotions and discounts!
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DESIGN & DECOR I  organization

The key to happiness in the home:  
A closet that looks as good as it functions. 

BY Kaitlyn murray   PHOTOGRAPHY BY CHriS VaCCarO

Into the 
Closet

A place for everything and everything in 
its place: if only organizing your life could 
be so easy, right? At least your closet 
can be. California Closets is a Boston-
based custom home design company that 
serves as the bridge between your orga-
nization and aesthetic needs. Through 
in-home consultations California Closets 
is able to flawlessly cater to both your 
budget and your taste, whether you are 
looking to install a modern, exquisitely 
tailored walk-in closet like this display in 
their Warwick showroom, or even just to 
outfit a reach-in closet with a basic  
organizing system. California Closets’ 
designers are not only experts in closet 
styles, finishes and accessories, they can 
also help improve other rooms in your 
home such as cramped work spaces 
and mudrooms.

California Closets, 300 Quaker Ln.,  
Warwick, 615-5848, californiaclosets.com.
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Every California Closets system is custom designed specifically for you and the way you live.  

Visit one of our showrooms or call today to arrange for a complimentary in-home design consultation.

800.225.6901   californiaclosets.com 

WARWICK    300 Quaker Lane    MAIN OFFICE & MANUFACTURING  Hopkinton MA 

MA057_RIMonthly_WallBed_8.1x10.5_1015.indd   1 10/2/15   1:00 PM

California_Closets_HD.16.indd   1 10/15/15   9:13 AM
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In Store 
A B O U T  I Z  S c h wA rT Z

If you’re in the market for new appliances, 

don’t assume that your best bet is a one-

and-done shopping trip at the nearest home 

improvement store. Iz Schwartz is a third-

generation family owned business that has 
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ance sales for more 

than thirty-five years. 
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and budget, whether you’re just starting out 

or are outfitting a high-end kitchen.

Iz Schwartz Appliance, 110 Slades Ferry Ave., 

Somerset, Massachusetts, 508-674-3511, 

izschwartzappliance.com.

BANG FOR YOUR BUCK
h I G h  E N D.  Serious at-home chefs need serious 
tools. If cooking is your passion and the idea of 
having gourmet capabilities at your fingertips 
makes your insides flutter, then equip your kitchen 
with the best. Luxury brands such as Wolf,  
Viking, Sub-Zero and DCS not only offer the latest 
and greatest in technology and performance  
features, their sleek designs will have you weak in 
the knees.

MID rANGE .  If you want to step up your kitchen’s 
performance but you’re not quite ready to install 
a gourmet kitchen, several manufacturers offer 
sleek, smartly designed appliances with desirable 
features at accessible prices. And details? They’ve 
got them. Take, for instance, Bosch’s side-by-side 
refrigerator. A frameless water and ice dispenser 
gives the unit a sophisticated look, and a dual evap-
orator system for the fridge and freezer prevents 
cross odor contamination.

BUDGET FrIENDLY.  Whether you’re just starting 
out or kitchen appliances simply aren’t at the top 
of your priority list, there are numerous ways to 
meet your needs without breaking the bank. Case 
in point: GE’s Artistry line of appliances (pictured 
at left). What they lack in bells and whistles, they 
make up for with retro awesomeness. The pieces 
are designed to do what you need them to do — 
refrigerate, cook, nuke and wash — and look cool 
while doing it. Go, hipster, go. HD

110 Slades Ferry Avenue, Somerset, MA 02726

508-674-3511    www.izschwartzappliance.com

Less than 20 minutes from Providence

Store hours: Mon - Wed 9 a.m. - 5 p.m., Thurs & Fri 9 a.m. - 8 p.m., Sat 9 a.m. - 5 p.m.

We are an authorized dealer of such brands as:
Subzero   Wolf   Thermador   Viking   Monogram   Bosch   Whirlpool

Maytag   GE   Frigidaire   Electrolux   Kitchen Aid   and more!

Iz Schwartz Appliance is a family-owned appliance
store based in Somerset, MA, since 1979. Our knowledge on
the appliances and products we sell sets us high above the
competition. Iz Schwartz Appliance can help you select your

new major kitchen appliances at any budget.

“Like” us at www.facebook.com/izschwartzappliance for special promotions and discounts!
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Annual advertisers in Rhode Island Monthly magazine: 
See your marketing consultant regarding a special rate incentive for 
placing an ad in home design, in addition to your Rhode Island 
Monthly annual advertising schedule.

*While input will be sought from 
our advertising partners for our 
Partnership Packages, the 
publication’s editors and art 
directors will maintain control over 
the content, design and layout to 
ensure continuity, consistency and 
integrity of the publication’s overall 
design and themes.

SAMPLE: 
PRODUCT AND/OR EDITORIAL INCLUSIONS 
WITH PACKAGES 3 AND 4 
(AD ADJACENCY NOT GUARANTEED)
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When it comes to closets, size isn’t everything. Large, poorly planned spaces 

become black holes for clutter, and small closets without rhyme or reason 

are equally useless. The key to happy, functional closets is organization and if 

you’re not a professional, this is one area where hiring one is money well spent. 

Custom Closet Geeks, a local company with showrooms in West Greenwich 

and New Bedford, Massachusetts, transforms all-consuming pits into useful, ef-

ficient spaces regardless of size. Plus — from consultation to fabrication and 

installation — they do it all themselves. Custom Closet Geeks, 685 Orchard St., 

New Bedford, Massachusetts, 508-858-5282, customclosetgeek.com.

Paint and hardware you can change; flooring is something you want to get 

right and keep. The first step toward doing that is to know your options. If it goes 

underfoot, chances are good that Massud and Sons has it or, at the very least, 

can provide you with expert guidance about it. The family owned and operated 

retailer has been around for more than forty years and it carries everything from 

hardwoods and plush carpeting to vinyl and porcelain tile. Visit the showroom 

and get inspired. Massud and Sons Floor Covering, 772 Dexter St., Central Falls, 

724-6674, massudflooring.com.

Whether your style is traditional or 

contemporary, you can’t go wrong 

with Dash and Albert. At Dove and 

Distaff Interiors and Rug Gallery, 

you’ll find a beautiful selection of 

this and other fine brands includ-

ing Company C, Extra Weave, Jelly 

Bean and OxBow Décor. Discover 

all that they have to offer. Dove and 

Distaff Interiors/Rug Gallery, 365 

Main St., Wakefield, 401-284-1170, 

doveanddistaffruggallery.com.

DESIGN & DECOR I  home accents

Designers and builders have long considered Wood-Mode to be among the most 

beautiful and highest quality custom cabinetry available. Although homeowners 

likely associate the brand with kitchens, Wood-Mode’s expertly crafted products 

can be customized for use elsewhere in the home (think closets, home offices and 

bathrooms). Not sure how to get started? The design staff at Apex Kitchens and 

Baths, which deals exclusively with Wood-Mode and its semi-custom Brookhav-

en line, can get you started. Apex Kitchens and Baths, 767 East Main Rd., Middle-

town, 847-1532, apexkitchensandbaths.com

The firm built custom cabinets 

tailored specifically to the client’s 

needs. The custom cabinets provide 

additional storage and drawers. It’s 

all immaculate, but the star in this 

bathroom is the custom-designed 

spa bath tub and shower. The 

cabinets are finished with a custom-

colored stain. Custom Kitchen and 

Bath, RI, 365 Greenwood St.,  

Warwick, 401-999-1100, custom 

kitchenandbath.com.
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OUTDOOR LIVING I  nurseries

In  b us i n e s s  s i nc e  1 9 3 6,  c e n t r a l  n u r s e r i e s 
is an expert in all things outdoor. The family owned gar-
den center, nursery and landscape construction company 
offers a range of services from design and installation to 
maintenance, irrigation, lighting, interior plant displays, 
civil work and hardscapes. Due to its versatility, Central 
Nurseries eliminates the need for multiple subcontrac-
tors, which is an added value to its clients. In addition to 
its many services, Central Nurseries has a 100-acre tree 
farm in Chepachet and an expansive garden center in 
Johnston, both of which are open to the public. The John-
ston location yields an array of annuals, edibles, perennials, 
flowering shrubs, evergreens and shade trees in addition 
to a vast selection of fertilizers, soils and lawn care prod-
ucts to assist with their care. The garden center also 
stocks seasonal gifts and decor, wreaths, pottery and  
garden accessories. Even if you’re not quite sure what 
you’re looking for, the grounds are sure to spark some  
inspiration, and Central Nurseries’ knowledgeable staff 
can answer any questions you think up along the way. 
–Joshua Aromin

Central Nurseries, 1155 Atwood Ave., Johnston, 942-7511, 
centralnurseries.com.

Dig In!

Quality & Service Since 1936

Nursery/Tree Farm
55 Victory Hwy

Chepachet, RI 02814
Tel: 401-568-1880

Garden Center
1155 Atwood Ave

Johnston, RI 02919
Tel: 401-942-7511

Garden Center
Landscape Design & Install

Exterior Maintenance 
Interiorscapes

info@centralnurseries.com 
www.centralnurseries.com   
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SAMPLE PARTNERSHIP 
PACKAGE TWO: 
EDITORIAL COMPANY PROFILE WITH AD



Rhode Island Monthly Communications, Inc., 717 Allens Ave., Suite 105, Providence, RI 02905  phone 401-649-4800  fax 401-649-4885   RIMonthly.com

DEADLINES

Ad Close: September 14, 2016
Ad Materials Due: October 13, 2016
Publication Date: Late Fall 2016

home design advertising deadlines

For a comprehensive presentation of advertising options, please contact your 

Rhode Island Monthly marketing consultant or Kieran Keating, associate publisher/

sales, at kkeating@rimonthly.com or 401-649-4888.

For more information about advertising options

“

”

home design  
advertiser testimonial

It is always a leap of faith for a small business to splurge 
on print advertising and it is often difficult to measure 
the exact return of the investment. With respect to our 
ad in Rhode Island Monthly’s home design, however,  
we can almost make an exact list of new jobs that have 
come out of last year’s ad. The feedback has been 
fabulous and even after nine months, people come in 
with the magazine in their hands inquiring about custom 
work. We did not hesitate to commit for this year’s  
issue! And the photo quality is fantastic.”
— Pernilla Frazier, Co-owner, Kreatelier

I love the magazine. Right after it was published, a  
high-end customer saw it on the counter and said “Hey,  
that’s where I saw your ad!” I love working with Rhode 
Island Monthly.  
— Leah Schwartz, Iz Schwartz Appliance

We just met with another new client who remembered 
seeing the article about my company in Rhode Island 
Monthly’s home design magazine. They were  
thoroughly impressed by the photography and favorably 
recalled some of the specific descriptions written by your 
team. This is not the first time we have had friends and 
clients respond so positively to the article but it is always 
great to hear. Thank you and your talented team for  
such terrific exposure. 
— Alex Mitchell, Meridian Custom Homes, Inc

Value Added Benefits

FREE l All advertisers are offered free standard 

ad design assistance, including one photo scan. 

Logos and images/artwork to be provided by 

advertisers.

FREE l All advertisers are included in the  

magazine’s resource directory of home design 

products and services.

FREE l All advertisers will benefit from having 

their ads appear in the digital edition of home 

design magazine, which is posted on our  

website all year. RIMonthly.com has an aver-

age of 69,000 unique users each month. See 

page views number for digital edition below 

right. 

FREE l All advertisers will have their digital 

edition ad link to their website, if applicable.

FREE l All advertisers are invited to provide 

additional high quality product images that they 

may have on hand. While we do not guarantee

they will be included, our art director will strive 

to utilize images provided by advertisers where 

possible, if the images meet the quality and 

resolution required. Photo captions will 

include description, advertiser name and 

contact information. 

Home Design 2015  Digital Edition

◆  Total page views: 74,109 
◆  Average time spent per visit: 11 minutes
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